2015 Communikey Festival Partnership Opportunities
8th Edition | April 16-19, 2015




international festival of new music and creativity

40° 0°' N 105° 16" W elevation 5344

bodder colarade woa www.communikey.us

WHO WE ARE

Communikey (CMKY] is a Boulder-based interdisciplinary organization dedicated to social,

cultural and ecological innovation through creative process. We facilitate forward thinking cultural
experiences that emphasize the intersection of sound, design and technology in artistic forms that
are under-represented. Communikey forges a creative exchange across cultures, backgrounds, and
mediums while fostering the development of the local arts community.

THE FESTIVAL

Communikey Festival is a 4-day celebration of innovation in music and creativity that brings together
domestic and local talents with internationally recognized artists. As a non-profit, volunteer driven
organization, Communikey strives to bring forward-thinking cutting edge arts to Boulder. Comprised
of concerts, performances, exhibitions, installations, workshops and conferences throughout the
city of Boulder, CMKY Festival is home to a well-educated and socially aware audience. Our festival
goers are influential culture drivers who are loyal and long term consumers of the Communikey
brand, and equally as important, supporters of our relevant partner brands.

Boulder, Colorado has “Destination Capital”, and the festival serves as a platform for cultural
tourism for this unique and geographically beautiful location. Tourists account for 40% of festival
goers, with growing attendances from Santa Fe, Seattle, San Francisco, Tijuana, Chicago, Montreal,
and New York City.

US / CANADA
e concerts - 15 @ avg. 500ppl/event

o CMKY Website - 10,000 unique visits/mo

* DJ nights - 25 @ avg. 500ppl/event e podcasts - 5/yr @ avg. 1,200 downloads

o festival presence- 6 events @ avg. e artist interviews - 5/yr @ avg. 1,200
20k/event downloads

¢ art exhibitions - 5 @ avg. 500ppl/event ;; 4 e merchandise - 1,200 units sold

® Boulder, Seattle, San Francisco, NYC, e event reviews - 5/yr @ avg. 1,200 views

Santa Fe, Philadelphia, Montreal

COMMUNIKEY

BOULDER, CO
[evrope | CHIKY FESTIVAL (B0ULDER
* CMKY DJ tours - 2 @ avg. 1000ppl/event e 4 days of programming, 8 Venues
@ 30 events e local, national and international artists
* CMKY DJs @ partner events - 4 @ avg. e 4k attendees est. in 2015 (60% growth
1000ppl/event yearly since "08)
e art exhibitions - 4 @ avg. 500ppl/event ® 40% attendees from out-of-state
o festivals presence - 6 events @ avg. ¢ median age - 24, median income - $30,000
20k/event
e 20-city European tour - 2011 (Berlin, The
Haag, Belgrade, Graz, and Bucharest)




WHO WE REACH

QUICK INFO

e All donations fully tax-deductible
e Average yearly attendance = 4,700
e Only festival of its kind in North America

ATTENDANCE

e Most events sold out 2009 - 2014
e Average of 4,700 per year over 6 years
e Average of 60% growth per year

AUDIENCE AGE

e Median age = 24 years
® 18-24 = 41%

® 25-34 =37%

e 35-44=16%

® 45+ =4%

AUDIENCE INCOME
e Under 30k = 40%
 30-50k = 45%

* 50-80K = 15%

* 80-100k = 3%

e 100k+=1%

AUDIENCE RESIDENCE
* 40% tourism / 60% regional
e Southwest = 58%

e National = 23%

e International = 21%

AUDIENCE STATS

* 99% have a Facebook, Twitter, or
MySpace account

e 98% use MP3 players or Smartphones

® 97% buy digital music downloads or
shop for music online

e 92% read magazines or blogs regularly

¢ 90% attend concerts frequently

® 82% regularly play video games

¢ 80% listen to the radio everyday

e 72% are musicians, DJs or producers

e 43% buy music or DJ equipment 3-8
times per year

® 41% have 3 or more magazine
subscriptions

AUDIENCE PROFILE

e Forward thinking

e | oyal & long term

e Socially conscious

e Technologically adept

e Passionate music enthusiasts

AUDIENCE EDUCATION

e College Graduates = 42%

e Post-College Graduates = 20%
e Undergrad Students = 20%

e Post Graduate Students = 14%
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CULTURAL & INSTITUTIONAL PARTNERS INDUSTRY AND INDEPENDENT MEDIA PARTNERS
e ATLAS Institute at the University of Colorado BUSINESS PARTNERS * Denver Westword

e Boulder Arts Commission

e Boulder County Arts Alliance

e Boulder Human Relations Commission
* Boulder International Fringe Festival
e Boulder Museum of Contemporary Art
e CU International Film Series

e CU Visiting Artist Lecture Series

e Data Garden

e Ear Candy Music

e eTown Hall

e Goethe Institute

e HUB Boulder

e |nternational Cities of Advanced Sound
e KidsPatch

e New Era Colorado

e Polish Cultural Institute New York

e Proposition Gay

* Roser Visiting Artist Program

e The City of Boulder

e The Finnish Cultural Institute New York
e Trust for Mutual Understanding

* Voqgal

ENVIRONMENTAL PARTNERS
e Boulder B Cycle

e Colorado Carbon Fund

e CU Environmental Center

® CU Recycling Services

e Eco Products

e Green Ride Boulder

e Amy & Brian Naturals

e Apex Movement

e Apollo Ink

e Basscouch

e Beat Elite

e Chautauqua Lodging

e Dubspot

e Eight Days a Week

e Front Range Backline

e Hotel Boulderado

e Kind Healthy Snacks

o [ ivWell

e Lucky’'s Market

e Mile High Spirits

e Mod Market

e Mondo Robot

e Mountain Sun Pub and Brewery
e Runa Focused Energy

e Shine Restaurant & Gathering Place
e Smart Car of Westminster
e Southwest Airlines

e Sparkfun Electronics

e SubPac

e Suerte Tequila

e Terrapin Care Station

e The Amazing Garage Sale
e The Kitchen Community

e Uber

e University Inn

e KGNU 88.5fm Community Radio
e Radio 1190 KVCU Boulder

» RadioGlobal.org

® Resident Advisor
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PAST ARTISTS INCLUDE:

Akufen

Alala.One

Andrew Weathers
Andy Stott
Antacid

Artificiel

Atom TM

Attentat

Au

Audiopixel

Ben UFO
Benjamin Shreves
Biosphere

Bones

Bruno Pronsato
Cacheflowe

Caro

Chancha Via Circuito
Cheap & Deep
Christian Martin
Christpher Willits
Cio D'Or

Clark Warner
Claro Intelecto
Claud Young

D Numbers

Dark Dark Dark
Data Garden

Dave Aju

Dave Harrington of Darkside

David Last
Deadbeat

Deniz Kurtel
Derek Plaslaiko
DJ Moodswinger
DJ Sprinkles
Dovekins

Ejay

Ejival

ELG

Eric Cloutier
Equulei

Falling Into Places
Fax

Frivolous
Gamelatron
Ginger Perry
Gudrun Gut
Hauschka
Helios

lvy

J Phlip
Jacaszek

Jan Jelinek
Jeff Samuel
Jen Lewin
Jeremy Ellis

JL Kane

John Templeton
Kalabrese

Kangding Ray
Kevin Costner Suicide Pact
KiNK

Kilowatts

Kitty Crimes & Yo Soy Sauce
Kyle Hall
Latinsizer

Laura Goldhamer
Laurie Anderson
Levon Vincent
Lillevan

Lissom

Lucky Dragons
Luke Hess
Lulacruza

Lusine

Lustmord

Mark McGuire
Masaki Batoh
Matmos

MEN

Meow Wolf

Mi

Mike Huckaby
Minilogue

MLZ

Monolake

Moon Eagles
Morgan Packard
Mountains
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Mr. Projectile
Multicast

Naka Naka
Nathan Wheeler
Newnumbertwo
Nicolas Jaar
Nils Frahm
Noisefold
Nordic Soul
Normal Ones
offthesky
Papyrus
Peaking Lights
Pheek

Piece of Shh...
Pole

Portable / Bodycode

Public Address
Pulshar
Radere

Retina.IT & John Hughes

Robert Fitzgerald
Roger That

Roy England
Rrose

Ryan Scannura
Safety Scissors
Sarah Slater
Sassmouth
Scaffolding

Scott Everett

Seth Nichols
Shawn Rudiman
Shuttle 358
Skolz_Kolgen
Smirk

Solvent

Sougwen Chung
Spacetime Continuum
Spinoza

Spoolius Melange
Steffen Bennemann
Steofan

Stephen Beaupre
Stephen Hitchell
Sutekh

Ten and Tracer

The Books

The Brandon Brown
The Missing Link
Theodor Zox
Thomas Fehlmann
Time for Trees
Tipper

Tony Z

Valentin Stip
Watson

White Rainbow
William Basinski
Woo
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SPONSORSHIP OFFERINGS

Here are some examples of what Communikey Festival can offer your brand. Communikey will create a unique experience for our partners. Creative development is our specialty!

$1,000

LOGO ON BASIC MEDIA
PRINTS, LOGO ON BASIC
WEB PROMOTIONS

$1,750

SOME PRODUCT
INTEGRATION OPTIONS
DURING FESTIVAL,
LOGO ADDED TO GIANT
POSTERS

MULTIPLE PRODUCT
INTEGRATION OPTIONS
DURING THE FESTIVAL
AND ONLINE

UNIQUE AND PROLIFIC
LOGO OPPORTUNITIES,
PRODUCT LAUNCHES,
BRANDING EVENTS

DURING THE FESTIVAL $1,000 $1,750

RIGHT TO DISTRIBUTE PROMOTIONAL PRODUCTS ON SITE X
RAFFLE CONTEST FOR PRODUCT GIVE AWAY X X
PRODUCT PLACEMENT IN ATTENDEE-PURCHASED FESTIVAL BONUS PACKAGE

SHOWCASE/EVENT "PRESENTED BY” STATUS

DEDICATED SPONSOR ZONE AT EVENT OF CHOICE

LOGO ON ALL FESTIVAL PASSES

GOBOS AT MAIN FESTIVAL EVENT

COORDINATION OF A CREATIVE BRANDING PROJECT WITHIN AN EVENT

FIVE V.I.P. PASSES FOR YOUR ORGANIZATION

TWO V.I.P. PASSES FOR YOUR ORGANIZATION X

X X X X X X X X X

PRINT MEDIA

LOGO ON REGULAR POSTERS 11"X 17" (1000 CT) X X X
LOGO ON GIANT POSTERS 36"X 54" (15 CT) X X
LOGO ON FLYER 3"X 5 (15,000 CT)

LOGO ON FESTIVAL PROGRAM GUIDE

< X X X

ONLINE VISIBILITY

LOGO ON COMMUNIKEY SPONSORSHIP WEB PAGE X X
MENTION IN COMMUNIKEY ONLINE NEWSLETTER X X
WEB BANNERS ON COMMUNIKEY FESTIVAL WEB SITE

INTERVIEW OF A PARTNER ON QUR BLOG

PRODUCT LAUNCHES DURING FESTIVAL - VIRAL OR OTHER

< X X X

X X X X X

*ALL SPONSORSHIP PACKAGES CAN BE CUSTOMIZED TO SUIT YOUR NEEDS




YES, AND...?

We live in a period of rapidly increasing awareness and mainstream acceptance of the value

of sustainable living practices. Yes, And...? is focused on incorporating sustainability as a

vital component of the contemporary endeavor while addressing the practical challenges it
presents. Yes, And...7 is a 100% volunteer program that supports the sustainability efforts of the
Communikey Festival and the broader arts advocacy organization of Communikey. We recognize
that the importance of being a good environmental steward includes providing a culturally relevant
voice to the arts community. In our effort to pursue a sustainable festival design, we must first
understand our place within the dynamic systems that support diversity in life, culture and
perspective. It is of utmost importance for Communikey to maintain a commitment to ecologically
sound and low-impact practices in order to preserve this diversity and enable others to continue
pushing the boundaries of cultural expression.

Here is what Yes, And...? has accomplished:

e A Zero Waste program in all of the concert venues

» A Green Pass with proceeds covering all basic costs of CMKY Sustainability
Program

e Qur park parties have been powered by 100% Biodiesel

e CMKY has provided bikes for all artists and staff for the duration of the festivals

® 24.5% or 11.944 metric tons of CO2 was offset from CMKY flight purchases
(equivalent to offsetting the emissions from 1,344 gallons of gasoline)

CONTACT US!

Thank you for your interest in partnering with us for the 8th Edition of Communikey Festival! For
more information please contact us at infoldcommunikey.us.

Communikey is committed to nondiscrimination based on sex, race, creed, religion, national origin, color, disability, marital
status, sexual orientation and gender variance for the purpose of service, employment, membership or leadership, including

staff, volunteers, board and persons who receive our services.
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